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In early 2010, Hopwood Hall College in Lancashire decided to outsource the
majority of its marketing; Wow! Marketing won a tender to provide several of the
colleges marketing services including:
I.
A full PR service (to agreed KPIs).
II.
Planning the College’s Open Day advertising/promotional campaigns
III.
Production (including all copywriting etc.) of the College’s community
newsletter.
IV.
Editing the College’s staff newsletter.

Results
Regarding PR, we hit their yearly local press coverage target in 4 months, so
perhaps not surprisingly, feedback from the College has been fantastic.
We dubbed the campaign ‘Let’s get Hopwood Hall College in the press’, here are
some images of a brochure we created for them containing some of the masses of
cuttings we secured for them:

In addition to local coverage, we secured them 5 stories in the TES– not something
they targeted us on, but something of course, they were happy about.
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Regarding advertising, we created a fantastic integrated advertising campaign to
promote the College’s Open Day, using an amazing price of 3D street art.
This 3D image of a rickety rope bridge across a chasm was drawn on a giant canvas
and placed in the colleges local shopping centres so that local shoppers could see
(and take part in, if they like) the highly unusual advertising campaign

People were encouraged to stand on the ‘chasm’ and have their picture taken by the
College’s schools liaison staff. The photos were then put onto a special microsite
which we designed for them, so that people could download their own photo and
show their friends.
The great thing about this 3D campaign was that it was interactive; College staff
were on hand to give out leaflets about their Open Days and also to advise the
young people about their options. Most colleges have stand in their local shopping
centres etc., but with limited success, people need a reason to come over and
engage and this was it.
It was covered extensively in the local press; some people even came especially to
see it after seeing it in the paper! It also had a viral element; people almost certainly
downloaded and forwarded their photos to friends etc., creating a far wider reach
than possible to track. The fantastic results can be summarized as follows:
•
5 stories appeared in the local press
•
2000 flyers were handed out
•
284 local people had their photo taken on the 3D 'chasm'
•
1000 visited the micro site
•
166 viewed the photos on Flickr
•
109 people signed up to attend the open days on the microsite
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We recently completed their most recent edition of their community newsletter; we’ve
used a cool technology called a ‘Quick Response’ or ‘QR’ code on the back page to
promote their new Bursary Scheme; the image of the back page of their community
newsletter is below.

The Vice Principal has been impressed with the level of service and says:

“We are very excited to be supported by wow! At this point
the College needs an excellent service delivered at very low
cost. wow! are already raising the College’s profile and
delivering considerable savings for the College. It makes a
real difference working with an agency which is dedicated
to the sector…they talk our language and know what we
need”

John Spindler, Vice Principal, Hopwood Hall College

And, perhaps the best testimonial is the fact that this was a one year contract which
has recently been renewed by the College.

